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Pembimbing: 1. Dr. Drs. Ag Sunarno H. SH, S.Pd,MM 
                                               2. Ratih Hesti Utami SE, MM 
UNUVERSITAS MURIA KUDUS 
FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 
ABSTRAKSI 
Tujuan penelitian ini adalah (1).Tujuan penelitian yang dilakukan oleh peneliti 
Untuk menguji pengaruh harga tiket terhadap minat pengunjung ditaman rekreasi 
pantai kartini rembang “Dampo Awang Beach”. (2). Untuk menguji pengaruh 
fasilitas wahana terhadap minat pengunjung ditaman rekreasi pantai kartini rembang 
„Dampo Awang Beach”. (3). Untuk menguji pangaruh promosi tergadap minat 
pengunjung ditaman rekreasi pantai kartini rembang “Dampo Awang Beach”. (4). 
Untuk menguji pengaruh harga tiket, fasilitas wahana serta promosi terhadap minat 
pengunjung di taman rekreasi pantai kartini rembang “Dampo Awang Beach” secara 
berganda. Analisa data yang digunakan dalam penelitian ini adalah uji validitas dan 
reliabilitas, Analisis, Regresi Linear Berganda, Uji t dan Uji F. Y = 7,784 + 0,174X1 
+ 0,460X2 + 0,234X3 + e Hasil analisis menunjukkan variabel harga tiket, fasilitas 
wahana dan promosi, mempunyai hubungan yang positif dan signifikan terhadap 
variabel minat pengunjung. Pengujian hipotesis menggunakan uji t menunjukkan 
bahwa ketiga variabel independen yang diteliti terbukti secara signifikan 
mempengaruhi variabel dependen minat pengunjung. Melalui uji T dapat diketahui 
masing-masing variabel harga tiket, fasilitas, dan promosi mempunyai pengaruh ke 
variabel minat pengunjung, tingkat keeratan hubungannya adalah harga tiket sebesar 
0,174, fasilitas wahana sebesar 0,460, dan promosi sebesar 0,234. Melalui uji F dapat 
diketahui bahwa variabel harga tiket, fasilitas wahana dan promosi berpengaruh 
signifikan terhadap minat pengunjung secara bersama-sama. 
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EFFECT OF PRICE TICKET , WAHANA FACILITIES AND PROMOTION OF 






Adviser: 1. Dr. Drs. Ag Sunarno H. SH, S.Pd,MM 
      2. Ratih Hesti Utami SE, MM 
 
UNIVERSITY OF MURIA KUDUS 
FACULTY OF ECONOMICS 
MANAGEMENT STUDIES PROGRAM 
ABSTRACT 
 The purpose of this study was (1 ) The aim of research conducted by 
researchers to examine the effect of prices on the park visitor interest kartini beach 
recreation zenith " Dampo Awang Beach " .( 2 ) . To test the effect of facilities rides 
to the park visitor's interest kartini beach recreation zenith ' Dampo Awang Beach ".( 
3 ) . To test pangaruh promotion tergadap the park visitor interest kartini beach 
recreation zenith " Dampo Awang Beach " . ( 4 ) To test the effect of prices , facilities 
rides as well as the promotion of the interest of visitors in recreational parks beach 
kartini zenith " Dampo Awang Beach " are multiple . Analysis of the data used in this 
study was to test the validity and reliability , analysis , multiple linear regression , t 
test and Test F. Y = 7.784 + 0,174X1 + 0,460X2 + 0,234X3 + e. The analysis showed 
variable ticket prices, facilities and promotional vehicle , has a positive and 
significant to the variable interest of visitors . Hypothesis testing using t test showed 
that the three independent variables studied was shown to significantly affect the 
dependent variable interest visitors. Knowable through T test each variable prices , 
facilities , and promotion of influence to variable interest of visitors , the degree of 
closeness of the relationship is a ticket price of 0.174 , facilities rides at 0.460 , and 
the promotion of 0.234 . Through the F test can be seen that the variable ticket 
prices, facilities and promotional rides a significant effect on the visitor's interest 
together . 
 
Keywords : prices , facilities rides , promotion , and visitors. 
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